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About the Board 
In 1903, California became the third state to recognize the profession of 
optometry and regulate its practice. The California State Board of Optometry 
(CSBO) was created a decade later, in 1913. Starting in 1923, applicants for 
licensure were required to meet minimum educational requirements. In 2016, 
the Dispensing Optician Program was moved from the Medical Board of 
California, and CSBO began regulating the practice of opticianry and 
optometry. 

Today the Board protects consumers of optometric and optical services by 
licensing and regulating approximately 8,000 optometrists, 3,300 spectacle lens 
dispensers, 1,400 contact lens dispensers, and 1,200 registered dispensing 
ophthalmic businesses. In addition, the Board has regulatory authority over 
mobile optometric offices, the practice of optometry in home residences, the 
shipping, mailing, furnishing, or delivering of prescription ophthalmic lenses to 
patients in California by out-of-state and online retailers, and the practice of 
unlicensed optometric assistants. 

Pursuant to Business and Professions Code (BPC) section 3010.1, the Board’s 
highest priority is the protection of the public when exercising its licensing, 
regulatory, and disciplinary functions. 

Pursuant to BPC sections 3010.5 and 3011, the Board is comprised of 11 
members. Five members are licensed optometrists (including up to two faculty 
members of an optometric school), one member is a registered optician, and 
five are public members. Six members of the Board constitute a quorum. 
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Message from the President 
As the President of the California State Board of Optometry, I am pleased to 
present the Strategic Plan 2026-2029. 

Our Board is responsible for ensuring that licensed Optometrists and Opticians 
bring competency and skill to all pertinent patient needs. Our licensees must 
pass rigorous examinations and maintain continuing education that ensures the 
needed qualifications for providing competent eye care services to California’s 
consumers. 

The 2026-2029 Strategic Plan outlines the Board’s goals and key issues, which 
were identified by evaluating stakeholder feedback, including consumers and 
licensees, and developed to successfully fulfill the Board’s mission while ensuring 
efficient and successful board operations. 

In evaluating our responsibilities for ensuring and maintaining the needs of 
consumers, we are also aware of the challenges we face and are dedicated to 
developing the ways and means to meet them. The Board is continually working 
to meet its regulatory, legislative, and enforcement obligations while seeking 
input and feedback from key stakeholders. We encourage all stakeholders, 
whether consumers or professionals, to participate in the work of the Board to 
make sure we remain aware of any changing dynamics in the needs of 
consumers or the professions we oversee. 

 

 
Respectfully, 

Jeffrey Garcia, OD 
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Board Mission, Vision, and Values 
Mission 
To protect the health and safety of California consumers through licensing, 
registration, education, and regulation of Optometry and Opticianry. 

 
Vision 
The people of California receive quality optometric and optical care. 

 
Values 

• Consumer Protection 

• Diversity, Equity, Inclusion, and Belonging 

• Excellence 

• Integrity 

• Professionalism 

• Transparency 
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Goal 1: Licensing and Registration 
The Board provides applicants and licensees methods for obtaining 
and maintaining licensing and registration, business licenses, and 
certifications for optometry and opticianry in California. 

 
1.1 Communicate the licensing process and timeframes to set applicant 

expectations. 

1.2 Strengthen the alignment of continuing education requirements and 
statutory requirements to increase their relevance. 
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Goal 2: Examination 
The Board works to promote a fair, valid, and legally defensible 
exam and licensing process to ensure that only qualified and 
competent individuals are licensed or registered to provide 
optometric or opticianry services in California. 

 
2.1 Review and modernize the California Laws and Regulations Exam (CLRE) 

questions and materials. 

2.2 Communicate the CLRE exam retake process to applicants who fail the 
exam to provide greater access to the profession for potentially qualified 
individuals. 

2.3 Collaborate with external stakeholders to better support candidates 
taking national exams, including but not limited to the National Board of 
Examiners in Optometry exam. 
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Goal 3: Enforcement 
The Board protects the health and safety of consumers through the 
active enforcement of laws and regulations governing the safe 
practice of optometry and opticianry in California. 

 
3.1 Promote the complaint process for greater consumer awareness. 

3.2 Update enforcement communications for improved transparency and 
clarity. 

3.3 Develop opticianry disciplinary guidelines and update optometry 
disciplinary guidelines for improved consistency in decision making. 

3.4 Review and update the enforcement process to ensure efficiency and 
timely consumer protection. 
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Goal 4: Outreach 
The Board proactively educates, informs, and engages consumers, 
licensees, students, and other stakeholders about the practices of 
optometry and opticianry and the laws and regulations which 
govern them. 

 
4.1 Develop and implement a communication and outreach plan. 

4.2 Create an annual summary of policy and legislative changes to help 
licensees understand current laws. 

4.3 Revamp the newsletter and distribute it more frequently. 

4.4 Educate consumers on childhood myopia (nearsightedness) to promote 
better vision care. 

4.5 Collaborate with stakeholders and policy makers to expand access to 
comprehensive vision care. 



CSBO 2026-2029 Strategic Plan Page 11  

Goal 5: Laws and Regulations 
The Board works to establish and maintain fair and just laws and 
regulations that provide for the protection of consumer health and 
safety and reflect current, emerging, efficient, and cost-effective 
practices. 

 
5.1 Provide regular updates on laws and regulations to better inform 

stakeholders. 

5.2 Review and amend regulations to improve accuracy and consistency. 

5.3 Pursue legislation to protect consumers from corporate influence in eye 
care. 

5.4 Create new regulations addressing the use of technology and artificial 
intelligence (AI) in diagnosis for greater consumer protection and safety. 
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Goal 6: Administration and Customer Service 
The Board works to develop and maintain an efficient and effective 
team of professional and public leaders and staff with sufficient 
resources to improve the Board’s provision of programs and services. 

 
6.1 Identify and implement ways to improve customer service. 

6.2 Develop and publish a communication and social media calendar to 
increase communication frequency and meet stakeholder needs. 

6.3 Modernize the Board’s website to make it more user friendly and 
improve navigation. 
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Strategic Planning Process 
To understand the environment in which the Board operates as well as identify 
factors that could impact the Board’s success in carrying out its regulatory 
duties, the Department of Consumer Affairs’ SOLID Planning Unit (SOLID) 
conducted an environmental scan of the Board’s internal and external 
environments. Information for the scan was collected through interviews and 
online surveys distributed to the listed stakeholder groups during the month of 
July 2025: 

• Internal staff1: interviews and online surveys. 

• Board members: interviews. 

• External stakeholders2: online survey. 

The most significant themes and trends identified from the environmental scan 
were discussed by board members, board leadership, and members of the 
public during a strategic planning session facilitated by SOLID on October 17, 
2025. This information guided the Board in the development of its strategic 
objectives outlined in this 2026-2029 Strategic Plan. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
1 Executive leadership, managers, and staff 
2 Licensees, future licensees, related professions, retired licensees, consumers, associations, 
schools, and government agencies 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
California State Board of Optometry 
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Sacramento, CA 95834 
Phone: (916) 575–7170 

https://www.optometry.ca.gov/ 

Strategic plan adopted on January 23, 2026. 

This strategic plan is based on stakeholder information and discussions facilitated 
by SOLID for the California State Board of Optometry on October 17, 2025. 

Subsequent amendments may have been made after the adoption of this plan. 
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